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Book It To Class

Quincy College recognized for higher education marketing
excellence; receives Higher Education Advertising Gold Award

Image Credit: Outfront Media

Press Release Summary:

Quincy College has been selected as a 2018 gold winner in Higher Education Marketing Report's 33rd
Annual Educational Advertising Awards in the "Total Advertising Campaign" category and silver winner for
environmental advertising. Quincy College was selected from over 2,250 entries from over one-thousand
colleges, universities, and secondary schools from all fifty states and several foreign countries.

Quincy, MA (4/5/2018):

The Educational Advertising Awards is the largest, oldest and most respected educational advertising
awards competition in the country. This is the second year in a row that Quincy College has been
recognized for educational advertising excellence, having won the Gold Award for Best Website in 2017.
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The judges from Higher Education Marketing Report reviewed the award-winning Quincy College
advertising campaign included a MBTA Train wrap, digital billboards along the Route 93 and Route 3
corridor, radio advertisements, printed postcards, and social media promotion.

Understanding our unique student population is on the go, often relying upon public transportation, the
MBTA subway or the commuter line, Quincy College Communications and Marketing tailored the Book it
to Class campaign to a unique advertising opportunity; a full MBTA subway train wrap.

The Double Entendre of Book it to Class slogan and visual of a library shelf of books implies higher
education but also invokes movement, speed, and travel as well as getting to and from class conveniently
which aligns with Quincy College's mission of affordability, convenience, and ease of access as a
commuter school with two campuses along the Rt. 3 corridor in Quincy and Plymouth.

Taggart Boyle, Associate Vice President, Communications and Marketing at Quincy College reflects on the
announcement: "This is exciting news as Quincy College continues to diversify its marketing presence in
Boston, on the South Shore, and beyond. This campaign was special because Quincy College was the first
college in the area to utilize an MBTA full-train wrap inside and out. From there the “Book It to Class”
campaign really took off. We are excited to continue to push our creative boundaries to build awareness
of Quincy College and the convenient and affordable access to a high-caliber education that Quincy
College provides.”

Unlike many higher educational institutions, all of Quincy College's internal and external marketing and
communications is handled internally by a five person team rather than outsourced to a design agency,
advertising agency, or public relations team. The Communications and Marketing Team supports design,
website management, media relations, and communications for the college as a whole. The Book it To
Class was a team effort from brainstorming slogans to design critique to project management and digital
implementation.

Judges for the Educational Advertising Awards consisted of a national panel of higher education
marketers, advertising creative directors, marketing and advertising professionals and the editorial board
of Higher Education Marketing Report.

The Quincy College Book it to Class marketing campaign resonated with the community at large. Invoking
a nostalgia of book reading resonated with commuters and the community from state legislators to fellow
higher education colleagues and even elementary school children who called the train the Book Train.

Boyle elaborates: " The beauty of a good idea is that it can be expanded upon. We are humbled by this
award and outside validation of the work that we are proud to share with the community at large as a
representation of the core mission and values of Quincy College."
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ABOUT QUINCY COLLEGE

Founded in 1958, Quincy College is a two-year, municipally affiliated community college serving
approximately 4,500 students at campuses located in Quincy and Plymouth, Massachusetts. Quincy
College is an open access institution that encourages academic achievement and excellence, diversity,
economic opportunity, community involvement, and lifelong learning. The College facilitates valuable
learning relationships that inspire students to realize their educational and professional futures. The
college offers 37 associate degree programs and 25 certificate programs in a variety of disciplines,
including those within Professional Programs, Liberal Arts, Natural & Health Sciences and Nursing. The
college is accredited by the New England Association of Schools and Colleges, and is licensed by the
Massachusetts Board of Higher Education to grant the degrees of Associate in Arts and Associate in
Science.

As "The College of the South Shore", Quincy College draws a diversity of students from the greater metro
Boston area, South Shore, Cape and the Islands, as well as 121 countries around the world. For
additional information, visit www.quincycollege.edu
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